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Marketing 101
Marketing Strategies for the New Consumer

Today the 
consumer is queen 

and makes the 
rules of how, when 

and where she 
shops.

Gone are the days 
when the product 

was king.
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4Ps to 4Cs

4PsMarketing Mix

Product

Price

Place

Promotion

4Cs Marketing Mix

Clients/Customers

Costs

Convenience

Communications

4Cs Marketing 
Mix

Clients/
Customers

What Premier Provides Us

• Conduct research on current 
trends

• Provide us with quality, 
trendy, versatile jewelry

• Provides training  on new 
ways to serve our clients

What Can You Do?

• ________________________

• ________________________

• ________________________
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Costs

What Premier Provides Us

• Prices the jewelry 
competitively

• Provide us special 
promotions 

• Allows us to give special 
discounts

What Can You Do?

• ________________________

• ________________________

• ________________________

Convenience

What Premier Provides Us

• Provides the flexibility to on 
how we hosts events (i.e. 
home show, megashow, etc.)

• Developed online store for 
ordering

• Provides website

What Can You Do?

• ________________________

• ________________________

• ________________________

Communications

What Premier Provides Us

• Provides social media tools 
and graphics

• Provides training 

• Sends out weekly 
communication 

What Can You Do?

• ________________________

• ________________________

• ________________________
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Communications

What Premier Provides Us

• Provides social media tools 
and graphics

• Provides training 

• Sends out weekly 
communication 

What Can You Do?

• ________________________

• ________________________

• ________________________

Communications
Keep these 4Cs in mind 

with your 
communications to 

your clients

Now What?

 The BIG C for retailers is willingness to Change 
how you do business and to test what works 
best for the 4Cs in a consumer-centric world.

 You will define your purpose…select three 
areas to focus…and create activities to reach 
your goal.
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What is the purpose of 
your business?
To connect my clients with exceptional service and 
shopping experience through home parties, online retail 
presence and fashion tips while giving back to the 
community by providing fundraising opportunities.

What three areas do 
you want to focus?
1. Expand my customer base by reaching out to new groups

2. Develop a more consistent online presence through my VIP 
group, Facebook page and other social media outlets.

3. Provide creative fundraising opportunities to different 
nonprofit groups.

Set a goal and activities to 
achieve each goal.
Expand my customer base by reaching out to new 
groups
1. Connect with 3-5 new people each month
2. Find new vendor opportunities
3. Ask current customers for referrals
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For a small business owner, developing 
a marketing plan using the 4Cs can 
provide you with an edge over your 

competitors.

The key point is to remember and 
identify your customers’ needs and 
wants…and tailor your services that 
are meaningful to your customers. 

and increase your sales.


